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Jessica Hische was born on March 30, 1984, in Clarks 
Green, Pennsylvania, USA. She showed an early 
interest in art and design, which led her to pursue 
a degree in Graphic Design at The Tyler School 
of Art at Temple University in Philadelphia. After 
graduating with a BFA in 2006, Hische moved to San 
Francisco to begin her career, where she worked for 
several years as a freelance letterer, designer, and 
illustrator. Her passion for typography and lettering 
quickly became the focal point of her career.

Throughout the years, Hische gained recognition for 
her unique approach to typography and her ability 
to blend traditional hand lettering techniques with 
modern design practices. She worked at Louise 
Fili Ltd., a design studio known for its distinctive 
approach to typography and brand identity. 
Her experience there solidified her expertise in 
custom lettering, leading to big collaborations 
with major brands like Starbucks, The New 
York, and many more. 

Jessica Hische is a famous American letterer, 
illustrator, and type designer. She is known 

for her distinctive hand-lettering style and 
contributions to the field of typography. Her 
famous work is the typeface Tilda.

Tilda is a refined and romantic typeface created by 
Jessica Hische. It was created as a personal passion 
project that blends her love for lettering with high-
end editorial design. Originally crafted for her 
own wedding invitations, Tilda began as a custom 
script that embodies the elegance of hand-drawn 
calligraphy with the structure of a type system. 

Hische’s contributions to typography have 
earned her several awards throughout her 
career. In 2011, she gained further recognition 
with the release of her first typeface, 
Buttermilk, a playful script font that quickly 
became a favorite among designers. 

Hische has been honored by numerous design 
organizations, including AIGA, The Type Directors 
Club, and The Webby Awards. She was also named 
one of the 50 Most Creative People in Technology by 
Fast Company in 2014. Through her diverse body of 
work, Jessica Hische has firmly established herself 
as one of the leading voices in modern typography, 
with a style that continues to influence both digital 
and print design.
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“The awesome thing about lettering - which is different from many 
forms of art - is that you can actually see your mistakes. There are 
Sophomore mistakes that people do at the beginning that you spot 
everywhere. For example, a lot of people make ‘W’s by turning ‘M’s 
upside down.” by: Jessica Hische
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Carol Twombly
A brief but brilliant career in typeface design
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I discovered that 
communicating 

through graphics 
– by placing black 
shapes on a white 

page – offered a  
welcome balance   
between freedom 

and structure.

C arol Twombly is an American artist, best known 
for her type design. Throughout her career, she 

has designed or contributed to the design of many text and 
display typefaces, including Adobe Caslon, Californian FB, 
Chaparral, Charlemagne, Lithos, Mirarae, Myriad, Nueva, 
Trajan, and Viva.

Born in 1959, Twombly grew up in Concord, Massachu-
setts. She attended Rhode Island School of Design, where 
she switched her course of study from sculpture to graph-
ic design for a more practical application of her artistic 
talents. Her professor Charles Bigelow and his partner, 
Kris Holmes, stimulated Twombly’s interest in typography. 
During the summer months, she worked in their studio, 
learning the intricate process of type design. 

“I discovered that communicating through graphics – by 
placing black shapes on a white page – offered a welcome 
balance between freedom and structure,” said Twombly.

Twombly continued her education, accepting an invitation 
to join a small group of students in a newly formed digital 
typography program at Stanford University. She was one 
of five students to graduate from the program, earning a 
master’s degree in computer science and typography design 
after only two years of study.

After graduating from Stanford, Twombly continued to 
work for Bigelow and Holmes. During this time, she cre-
ated her first notable design, Mirarae, which won first prize 
in the prestigious Morisawa Typeface Design Competition. 

From 1988 to 1999, Twombly worked as a type designer 
at Adobe Systems, where she produced Trajan, Charlem-
agne, Lithos, and Adobe Caslon. Twombly’s typefaces were 
inspired by historical models, anchoring her designs in 
classical roots.

Twombly’s Trajan typeface is particularly notable as it is 
based on the inscriptions at the base of Trajan’s Column, a 
Roman triumphal column in Rome, Italy, that commemo-
rates Roman emperor Trajan’s victory in the Dacian Wars. 
Trajan is a crisp and faithful modernization of the inscrip-
tions, and it is an all-capitals typeface because the Roman’s 
did not use lowercase letters.

Other designs like Charlemagne, Lithos, and Adobe 
Caslon are also inspired by classic letterforms of the past, 
taking inspiration from early Greek inscriptions to Wil-
liam Caslon’s typefaces. 

In 1994, Twombly received the Prix Charles Peignot award 
from the Association of Typographique Internationale, 
becoming the first woman and only the second American 
to receive the prestigious honor.

Twombly retired from type design in 1999. She now lives 
a quiet life devoted to her other artistic pursuits, including 
weaving, painting, sculpture, and jewelry making. 
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The world of fonts can seem invisible, a background 
element to the information we consume. Yet, the design 
of these letters plays a crucial role in how we experience 

text. At the forefront of this invisible art form 
stands Tobias Frere-Jones, a typographer 
whose creations have become ubiquitous 
without us even realizing it.

Frere-Jones’ journey began with a teenage 
passion for letterforms. By his early twenties, 
he was already making waves at Font Bureau, 
where he designed the now-iconic Interstate 
typeface. This clean, functional font showcased 
his early talent and understanding of the power 
of form in communication. His dedication to the 
craft soon landed him a teaching position at the 
prestigious Yale School of Art, where he continues 
to inspire future generations of typographers.

In 1999, Frere-Jones co-founded Hoefler & 
Frere-Jones with Jonathan Hoefler. This 
partnership became a powerhouse, producing a 
string of hugely successful typefaces. Gotham, 
with its bold presence, became a pop-culture 
phenomenon, gracing everything from 
Obama’s HOPE posters to Saturday 
Night Live’s opening credits. Whitney, another 
Frere-Jones creation, brought a touch of timeless elegance to 
the branding of the Whitney Museum.

But Frere-Jones’ genius extends beyond aesthetics. He’s a 
master of considering the context in which his typefaces 
will be used. Take Retina, for instance, designed specifically 
for The Wall Street Journal. This typeface prioritizes 
readability on small screens, a testament to Frere-Jones’ 
understanding of how technology shapes the way we in 
teract with information. He doesn’t just design fonts; he 
crafts tools for communication in the digital age.

Another such example is Archer, a typeface designed in 
collaboration with Jonathan Hoefler. Initially created for 

Martha Stewart Living magazine, 
Archer balances a geometric structure 
with playful ball terminals, making it 
both charming and surprisingly bold. 
This versatility has made Archer a 
favorite among designers, appearing 
in everything from branding for Wells 
Fargo to the whimsical world of Wes 
Anderson’s film The Grand Budapest 
Hotel. Archer perfectly exemplifies 
Frere-Jones’ ability to create typefaces 
that are not only aesthetically pleasing 
but also serve a specific purpose and 
resonate with a particular audience.

Frere-Jones’ influence goes 
beyond the commercial realm. 
He’s a vocal advocate for 
the importance of good 
typography, not just for 

its beauty but also for 
its impact on communication and 

information access. He actively contributes to the 
field through lectures and writing, ensuring that the next 
generation of designers understands the power they hold in 
shaping the written word.

Today, Frere-Jones operat es his own studio, Frere-Jones 
Type. His dedication and innovative spirit continue to push the 
boundaries of typography. Whether it’s the clean functionality 
of Interstate or the emotional impact of Gotham, his work 
leaves an undeniable mark on the visual landscape. The next 
time you find yourself engrossed in a well-designed website or 
captivated by a magazine spread, take a moment to appreciate 
the invisible art behind it. Chances are, you’re experiencing the 
world through the lens of Tobias Frere-Jones.
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Tobias Frere-Jones
Shaping the World One Font at a Time
A typography titan, Tobias Frere-Jones crafts fonts like Gotham and 
Interstate that are both visually striking and functional. He champions 
readability across platforms and educates the next design wave. His 
work shapes how we experience words on the page and screen.
By Jacob Kozlek

Gotham, a geometric sans-serif typeface, emerged in 2000 
from the minds of Tobias Frere-Jones and Jesse Ragan. 
Inspired by New York City’s architectural lettering, Gotham’s 
clean lines and high readability made it a star, gracing 
everything from GO magazine to Barack Obama’s 2008 campaign.

Gotham

A digital interpretation of highway signage, Interstate was designed 
by Tobias Frere-Jones in the 1990s. Based on an alphabet 
created for the US Federal Highway Administration, 
Interstate offers clear legibility and a touch of 
refinement, making it popular for both 
signage and graphic design.

Interstate

Designed in 2001 by Frere-Jones and Hoefler, Archer 
is a humanist slab serif typeface that found its 
debut in Martha Stewart Living magazine. Balancing 
friendliness with sophistication, Archer’s clean lines 
and warm touch continue to make it a popular 
choice for editorial and branding design.

Archer 
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MAGAZINE SPREAD
PROJECT SIX

The purpose of creating a magazine 
spread is to exercise type setting and 
continuity between two pages. This 
project has a quick turn-around, for 
the purpose of acclimating the student 
to industry practices of often having 
little time to deliver a project, and to 
trust oneself with design decisions that 
require immediacy.

Students will research a different 
typeface designer from the first project 
and write a 300 word design journal 
describing the designers life work.  The 
journal should include time and place of 
activity and major contributions to the 
world of design or culture in general.

Layout concepts will be sketched and 
a direction chosen.  The design will 
be built in Adobe Indesign, with two 
pages facing each other.  Principles of 
typesetting,  hierarchy, color, layout, and 
text & image will be implemented to 
create continuity between the 
two pages.

Final layout will be 11 x 17, printed, 
trimmed, and folded in the middle (not 
mounted on matboard).


