
PROJECT SIX

MAGAZINE SPREAD
The purpose of creating a magazine 
spread is to exercise type setting and 
continuity between two pages. This 
project has a quick turn-around, for the 
purpose of acclimating the student to 
industry practices of often having little 
time to deliver a project, and to trust 
oneself with design decisions that require 
immediacy.

This project will also be printed on 12 x 
18 paper to accomodate printer marks 
and mounted on black matte board with a 
1” border.

All exercises and iterations must 
be uploaded to the dropbox at the 
beginning of each class.

Students will research a different typeface 
designer from the first project and write 
a 300 word design journal describing the 
designers life work.  The journal should 
include time and place of activity and 
major contributions to the world of design 
or culture in general.

Layout concepts will be sketched and a 
direction chosen.  The design will be built 
in Adobe Indesign, with two pages facing 
each other.  Principles of typesetting,  
hierarchy, color, layout, and text & image 
will be implemented to create continuity 
between the two pages.

Final layout will be 11 x 17 and NOT 
uploaded to Instagram (body type does 
not look good at lo-resolution on IG).
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The backstory of 
an amazing 
typographer 

Philippe Apeloig, who now creates many dif-
ferent typefaces which are published by the 
type foundry Nouvelle Noire, was born in 

Paris in 1962 and studied at the École Supérieure 
des Arts Appliqués Duperré and the École Nationale 
Supérieure des Arts Décoratifs (ENSAD). After two 
transformative internships at Total Design in Amster-
dam, he was hired as a graphic designer at the Musée 
d’Orsay in Paris in 1985.

Later in 1987, after receiving a scholarship from the 
French Foreign Ministry, Apeloig left the Orsay and 
moved to Los Angeles to study and work with April 
Greiman. In 1993, he won a fellowship at the French 
Academy in Rome, where he researched and de-
signed typefaces; his font October, created at the Villa 
Medici, garnered the 1995 Tokyo Type Directors 
Club’s Gold Award. In 1997, Apeloig became a design 
consultant for the Louvre, then six years later, its art 
director, a post he held until 2008.

From 1992 to 1998, Apeloig taught typography in 
Paris at ENSAD. While teaching part-time at the 
Rhode Island School of Design in the U.S., he applied 
for and was appointed full-time professor of graphic 
design at the Cooper Union School of Art in New 
York. He began his new post in 1999, then was made 
curator of the School’s Herb Lubalin Study Center 
of Design and Typography in 2000. He held the dual 
post until 2003, when he returned to Paris to run his 
own studio.

Apeloig’s design compositions have won numerous 
prizes, including the Overall Prize at the 2009 Inter-
national Society of Typographic Designers Award in 
London. He contributed to the blockbuster exhibi-
tions by designing posters for “Yves Saint Laurent” at 
the Petit Palais. Apeloig has also created numerous 
visual identities and logos for nonprofits, governmen-
tal agencies, and businesses ranging from the Théâtre 
du Châtelet, Musée de l’Art et d’Histoire du Judaïsme, 
the Direction des Musées de France, the Institut 
National d’Histoire de l’Art, to the Instituto Univer-
sitario di Architettura di Venezia and the silversmith 
Puiforcat. In 2016 and 2017, he created the identity of 
the Art History Festival in Fontainebleau.

Apeloig collaborated with Ateliers Jean Nouvel on the 
way finding system for the Louvre in Abu Dhabi. He 
created the logotype and identity for the Yves Saint 
Laurent museum in Marrakech.

In 2013, the Museum of Decorative Arts in Paris pre-
sented his first major retrospective. At this occasion 
the Museum’s and Thames & Hudson published Ty-
porama which brings together 30 years of his graphic 
work. In 2015, the Stedelijk Museum of Amsterdam 
held the exhibition “Using Type” which focused on 
Apeloig’s typographic posters.

In 2017, the Ginza Graphic Gallery (GGG) in Tokyo 
presented a selection of work. GGG Books editions 
published a book at this occasion.

Philippe Apeloig is a longstanding member of the 
Alliance Graphique Internationale and was made a 
Chevalier de l’Ordre des Arts et des Lettres in 2011.
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“Working on passion projects lets 
me explore a bunch of different 
styles, ideas, and mediums, which 
keeps me creativity inspired. I’m a 
big believer that every experience 
in my life contributes to my 
creative work.”

Lauren Hom is a graphic designer from Southern 
California. She graduated from the School of Visual 
Arts with a BFA in Design and Advertising. Hom’s 
work has been featured in Imprint and Complex 
magazines. She is the author of Daily Dishonesty, a 
hand-lettering project that began online and later 
became a book and a line of stationery products. 

She is based in Brooklyn, New York. Her love for 
hand-drawn typography and doodles, combined with 
the speed and precision of the computer, has led her to 
develop a unique type style that’s crisp and clean, yet 
whimsical and handmade. Known for her bright color 
palettes and playful letterforms, Lauren has created 
work for clients like YouTube, Los Angeles Magazine, 
and Simon & Schuster. Her lettering and designs have 
been recognized by Communication Arts, CMYK 
Magazine, and the Webby Awards. She finds that she’s 
happiest when creating; so, when she’s not working, 
you can find her baking yummy things, sewing funny 
pillows, or sketching out her next tattoo.

Where do I get my inspiration from??
“Found type is a huge visual inspiration for me so, as 
you said, hand-painted signs or things that I find out 
in the wild.”

“For me, my favourite places to look for graphic 
inspiration are antique stores or thrift stores and 
looking at old packaging and boxes and tins. I find 
that really interesting because I’m a commercial artist 
and I like looking at other commercial art-things that 
were used in advertisements or packaging from a 
while ago. It’s an interesting mix of aesthetic and also 
practicality because it needs to be legible, and it needs 
to sell.”

LaurenHo
m

Lauren has worked with clients like Starbucks, Google, 
AT&T, YouTube and TIME Magazine. Her work has 
been recognized by Communication Arts, the Type 
Directors Club, and the Webby Awards. She saw 
herself solely as an illustrator and letterer, but added 
“teacher” to her list of titles after connecting with a 
career coach in Vietnam. And who wouldn’t want to 
have her as a teacher? Lauren wants to put things out 
there that she wishes she had known when she was 
getting started. She’s a hustler, she’s transparent, she’s 
humble, and her illustration and lettering business is 
on track to make half a million dollars this year.
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Pepsi, Huawei, Procreate, Desigual, Washington 
Post, NBC, Wacom, Crocs, MTV, and Wix. 

Some signature aspects of his work consist of 
bright eye-catching colors and text. He also tends 
to mix things up by making his designs with 
shapes, while other designs focuses on images. 
David Milan is able to bring a mood through 
the color choices of his designs. All of the colors 
within each design are a very bring version which 
brings a ton of energy and excitement to all his 
work. and excitement to his work And sometimes 
that energy is emphasized by the pattern choice 
that is added to some of the other designs. The 
typography he uses in most of his designs look 
as thought they are painted. He seems to really 
like the look of “brushed” on words that look like 
someone handwrote them almost. As for some of 
the other designs where the text is the main (or 
only) focal point he takes the time to design the 
type to make it look 3D.

avid Milan is a modern graphic designer 
and lettering artist. He started his design 

journey at the age of 15, and primarily created 
graffiti art. As he got older, he then started to 
experiment more with letter design. His work 

has stayed in the realm of different styles of 
calligraphy. Milan is a current graphic 

designer who is based in Spain. A lot 
of his work deals with a variety 

of different colors, textures, 
shapes, forms, and type. 

Most of his work to-
day is creative, along 

with some fun, and 
playful commercial   
designs. Recently, 
he has worked 
with companies 
such as: Face-
book, Adobe, 

He sees letters from 

another perspective, 

and likes to get away from 

the idea of  “perfection that 

surrounds lettering and 

typography nowadays”.

D

David Milan is a young desinger who has managed to catch the attention of a lot of people all over 
the internet with his style and creativity. He sees letters from another perspective, and loves working 
and experimenting with colors, textures, shapes, and forms. 

By: Samantha Russo
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